PASSPORT CASE STUDY

MBA students use Passport to create a successful

Project Overview

A graduate professor of international business tasked students with developing a market entry study

across a range of product categories for the country of their choice.

How Students Used Passport - Choosing a Market

To determine a viable market, students used Passport Dashboards, v
contained in Passport, to understand the geographic growth potenti
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How Students Used Passport - Analysing the Industry

After determining an export market, students used Passport’s in-dep

th industry coverage to identify

market size, company and brand share data, qualitative trends and competitor analysis, gaining insight

on how best to position their product.
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How Students Used Passport - Analysing the Environment

To supplement industry coverage, students used Passport’s Countries & Consumers data to better
understand the operating environment in their country of choice, including ease of doing business
rankings, import and export data, consumer expenditure patterns, demographics, infrastructure and
more.
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Classroom assignments were successfully
completed through a thorough 360 degree
analysis into the countries and industries which
they initially chose.
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Students gained an understanding of product
entry strategy and the process that companies use
when analyzing export markets.



