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SUMMARY

DISCIPLINE
* Marketing (MKT)

COURSES TAUGHT
» Customer Relationship Management
* International Marketing

¢ |nternational trade

EDUCATION

¢ Sichuan University, Ph.D, 2011, Chengdu,China

PROFESSIONAL EXPERIENCE
AACSBIAIESRKR, BHRMALESNER, SEENER

SELECTED INTELLECTUAL CONTRIBUTIONS (Completed within 5 years)
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